
We focus on fundraising so you  
can focus on making a difference.

CAMPAIGNS  
THAT MAKE AN IMPACT

http://www.AMPERAGEmarketing.com


HOW WE MOVE THE 
NEEDLE FOR YOU. 

FEASIBILITY STUDIES
Sound campaigns with a goal of 

$500,000 or more begin with a 

feasibility study.  

PRE-CAMPAIGN PREPARATION
AMPERAGE will be your partner as 

you ready yourself for the challenges 

of a fundraising campaign.

	» Campaign name and logo creation

	» Case statement, video and 
campaign material development

	» Public relations strategy 
development and implementation

	» Leadership and volunteer 
recruitment and training  

	» Donor recognition structure and 
stewardship opportunity development

	» Donor research, prospect rating 
and review procedure development

MEASUREMENTS OF SUCCESS™

Our proven benchmarking system 

provides an instantaneous method of 

measuring your progress, permitting 

us to make adjustments throughout 

your campaign and ensure it remains 

on the fast track to reaching your goal. 

POST-CAMPAIGN ANALYSIS
AMPERAGE will take you through 

a detailed post-campaign exercise 

from which we will create a valuable 

document for your future fundraising 

endeavors. 

DREAMS TURN TO REALITY
Capital and endowment campaigns  

that follow and employ AMPERAGE 

recommendations have a 100% 

success rate.

WE BELIEVE IN DOING 
WORK THAT POSITIVELY
IMPACTS PEOPLE’S LIVES 
IN SIGNIFICANT WAYS. 
That’s the energy that drives our performance, and that’s 

why we specialize in fundraising. 

Our team of fundraising advisers has provided feasibility study 

assistance and campaign counsel to more than 100 mission-

driven organizations, raising millions of dollars for nonprofits 

around the country. A great majority of campaigns under 

AMPERAGE’s direction substantially exceed their goals.

We don’t limit you to a number of contracted days.  

We’ll be your partner throughout the process until a 

successful conclusion is in sight. 

We tell your story to connect you with your donors and 

motivate them to respond. Our mission – and branding line – 

is MOVE THE NEEDLE.

We appreciated AMPERAGE’s expertise throughout the 

campaign. They provided excellent direction in keeping  

us on task and the campaign video they produced was  

very effective.

Nancy Grandgenett-Besch, Foundation Director,  
Kossuth Regional Health Center

KOSSUTH REGIONAL 
HEALTH CENTER

$1.6 million

http://www.AMPERAGEmarketing.com


ALLAMAKEE COUNTY CONSERVATION FOUNDATION
$3.6 million
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1st Floor NamiNg opportuNities

Viewing Deck   $250,000

Welcome Introduction/ 
Orientation   $150,000

Wildlife Area  $100,000

Geology  $75,000

Rivers and Streams   $50,000

Gift Shop/Visitor  
Information   $25,000

Board Room  $25,000

Office 1   $25,000

Office 2   $25,000

Relief Map   $15,000

Live Animal Kiosk   $15,000

Cliffs  $15,000

Limestone   $10,000

Glaciation   $10,000

Sedimentation   $10,000

Cold Water Streams   $10,000

Warm Water Streams   $10,000

Mississippi River   $10,000

Conservation Ethic  $10,000

Fish   $10,000

Birds   $10,000

Migration   $10,000

Mammals  $10,000

Herps  $10,000

Habitats   $10,000

Plants   $10,000

Industry $100,000

Allamakee County $75,000

Native American History $75,000

Upper Level Viewing Deck $50,000

Buttons $10,000

Commercial Fishing $10,000

Steamboating $10,000

Hanging Fishing Boat $10,000

Logging and Lumber $10,000

Lock and Dams $10,000

Shipping and Trade $10,000

Relationships and Trade $10,000

Missisipian Mound Builders $10,000

Oneota Transition $10,000

Contemporary Tribes $10,000

Early Settlement $10,000

Prominent People and Institutions $10,000

Towns $10,000

Classroom $250,000

Patio $50,000

Commons  $15,000

2Nd Floor NamiNg opportuNities

BasemeNt NamiNg  
opportuNities
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1st Floor NamiNg opportuNities

1   Viewing Deck   $250,000

2     Welcome Introduction/ 
Orientation   $150,000

3   Wildlife Area  $100,000

4   Geology - $75,000

5   Rivers and Streams   $50,000

6     Gift Shop/Visitor  
Information   $25,000

7   Board Room  $25,000

8   Office 1   $25,000

9   Office 2   $25,000

10  Relief Map   $15,000

11 Live Animal Kiosk   $15,000

12 Cliffs   $15,000

13 Limestone   $10,000

14 Glaciation   $10,000

15 Sedimentation   $10,000

16 Cold Water Streams   $10,000

17 Warm Water Streams   $10,000

18 Mississippi River   $10,000

19 Conservation Ethic  $10,000

20 Fish   $10,000

21 Birds   $10,000

22 Migration   $10,000

23 Mammals  $10,000

24 Herps  $10,000

26 Habitats   $10,000

27 Plants   $10,000

1 Industry $100,000

2 Allamakee County $75,000

3 Native American History $75,000

4 Upper Level Viewing Deck $50,000

5 Buttons $10,000

6 Commercial Fishing $10,000

7 Steamboating $10,000

8 Hanging Fishing Boat $10,000

9 Logging and Lumber $10,000

10 Lock and Dams $10,000

11 Shipping and Trade $10,000

12 Relationships and Trade $10,000

13 Missisipian Mound Builders $10,000

14 Oneota Transition $10,000

15 Contemporary Tribes $10,000

16 Early Settlement $10,000

17 Prominent People and Institutions $10,000

18 Towns $10,000

1 Classroom $250,000

2 Patio $50,000

3 Commons  $15,000
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Video Link - https://youtu.be/GAjZObxjUQE

Name(s):

___________________________________________________________

___________________________________________________________

Address:

___________________________________________________________

___________________________________________________________

___________________________________________________________

Please make checks payable to:      Allamakee County Conservation Foundation
427 North First Street
Harpers Ferry, IA 52146
563-586-2996

Phone: _____________________________________________________

(Check if applicable)

� In Memory of: ______________________________________________

� In Honor of: _______________________________________________

✁

✁

“ There aren’t many times in life you get an 

opportunity like this. You are going to be 

affecting the lives of kids 50 or 75 years 

from now. I believe when you get a chance 

like this, you need to grab it and run with 

it and do the best you can.”  

   John Verdon, Campaign Co-chair

Allamakee County Conservation Board
427 North First Street
Harpers Ferry, IA 52146
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opeNiNg 
sooN! 
The Driftless Area Education
and Visitor Center

Contributions to the Allamakee County Conservation Foundation, a 501(c)(1) tax-exempt organization, are tax-deductible to the greatest extent of the law.

Yes, I would like to help complete the Driftless Area Education and Visitor Center. Enclosed is a gift of:

� $1,000 (Recognition on main donor wall)       � $250       � $100       � $50       � Other $__________________
Please restrict my gift to:  � Msgr. Ed Lechtenberg Viewing Deck   � Friends of Pool 9 Displays   � Friends and Family of Fishermen Displays   � Lansing Businesses Displays

ACCF 6502 Final Appeal Mailer-Final.indd   1 10/28/16   12:34 PM

Driftless Area Education and Visitor Center

Economic Impact:
•   The Driftless Area Education and Visitor Center will bring 

more tourism to Allamakee County and the surrounding 
area, strengthening the economy and supporting local jobs.  
According to an Iowa Economic Development Authority 
Study, travelers spent over $40 million in Allamakee 
County in 2014, providing $940,000 in local tax receipts 
and $1.9 million in state tax revenue. It is estimated that 
200 jobs were supported by tourism that generated a 
payroll of $3.7 million.

•   Slightly over 18% ($1.4 billion) of the total Iowa travel 
and tourism expenditures are generated from the 10 Iowa 
Great River Road counties.

•    Allamakee County ranks 28th of the 99 counties in 
visitor expenditure and ranks No. 10 in per capita dollars 
spent by the traveling visitors of all 99 counties.

•   It would take $2,858 from every man, woman and 
child in Allamakee County households to replace the 
economic stimulus that visitors bring to the county.

Driftless Area Education and Visitor Center

Educational Impact:
•   The Conservation Board has a naturalist on staff who 

presents over 300 programs to 5,200 students/individuals 
annually. With the construction of the new Driftless Area 
Education and Visitor Center, it is estimated that between 
8,000 and 10,000 youth/individuals in the area will 
participate in the 500 or more programs that will be available. 

•   The facility will also house priceless artifacts in climate 
controlled settings, several of which are currently stored  
at the Museum of River History, which does not have  
that capability.

•   Educational programs will provide students opportunities to 
learn about conserving and protecting natural resources.

•   Nearly two floors of the facility will have interpretive  
and dimensional displays showing the history of the  
Driftless Area.

•   Outside of the Driftless Center, viewing stations with kiosks 
and spotting scopes will provide opportunities for visitors 
to learn about and view wildlife, habitats, the river and river 
related commerce. 

•   The facility will be constructed with extensive overlook and 
observation decks.

•   The Driftless Center will be located on a premier bird 
flyway for migratory birds.

•   The first floor of the building will be available for visitor, 
school and community programming, creating a benefit for 
the general public.

The Allamakee County 
Conservation Board and 
Conservation Foundation 
have spent years laying the 
groundwork to create the 
Driftless Area Education and 
Visitor Center south of Lansing 
along the Mississippi River.   
The new Driftless Center will 
have a significant impact on 
the local economy and the 
education of area students.

For more information 

about the Driftless 

Area Education and 

Visitor Center, contact 

the Allamakee County 

Conservation Office at  

563-586-2996.

It is estimated that between 
8,000 and 10,000 youth/

individuals in the area will 
participate in 500 or  

more programs annually. 

Economic

Impact

Lansing and the Black Hawk Bridge as seen from the Driftless Area Education and Visitor Center site.

Allamakee County Conservation Board

427 North First Street

Harpers Ferry, IA 52146

563-586-2996

The campaign to build a Driftless Area Education and Visitor Center

OUR WORK

The creativity and know-how that AMPERAGE brought to this 

historic project helped the library shine in our community. It has 

been a joy to work with such a competent team of professionals.

Katie Geiken, Former Executive Director, Cedar Rapids Public Library Foundation

Library 3.0

Video Link - https://youtu.be/b0XT6n2vvf4

CEDAR RAPIDS PUBLIC LIBRARY 
$7.2 million

be part of a legendary story

Cedar Rapids Public Library Foundation

2600 Edgewood Road SW, Suite 330

Cedar Rapids, IA 52404

Library 3.0

Nonprofit Org.
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Want to Be Part of a Great Story?

Be a Part of this Historic Campaign

Library 3.0 
Library 3.0 will be 
more than a building. 
It will be a place to 
interact; a place to 
innovate; a place 
to inspire. 

Auditorium $3,000,000
Outdoor Urban Plaza $1,000,000
Green Roof $500,000 
Floating Lounge (visible on floors 1 & 2) $300,000
Balcony Terrace $300,000
Café Lounge $200,000
Civic Gathering Space (outside Auditorium) $200,000
Skylit Seating Area (2nd floor) $150,000
Auditorium Entry Vestibule (3rd floor) $100,000 
Dramatic Main Staircase $100,000
South Lawn Art Installation $100,000
Hanging Light Sculpture $100,000
Media Center $75,000
Preschool Literacy Area $75,000

Elementary Literacy Area $75,000
Administrative Office Suite $50,000
Conference Room 1 $50,000
Conference Room 2 $50,000
Desktop Publishing Design Lab $50,000
Multimedia Design Lab $50,000
Shared Conference Room $50,000
Elementary-Age Computer Learning Area $50,000
Preschool-Age Computer Learning Area $50,000
Ada Van Vechten Window Display Niche $25,000 
Young Adult Gaming Room $25,000
Young Adult Media Design Lab $25,000
Self-Service Holds Area $25,000

Mother’s Privacy Room $25,000
Quiet Study Rooms – 4 person space
(3 available) $25,000
Stage Wing off Auditorium Stage $15,000
Material Handling System Portal $15,000
Flagpole (2 available) $15,000
Service Desks (5 of 7 available) $15,000
Staff Elevator $15,000
Administrative Offices (8 available) $15,000
IT Office Suite $15,000
Administrative Meeting Room 
(1 of 2 available) $15,000
Staff Lounge $15,000 

The Campaign to Build Your New Cedar Rapids Public Library

Remaining Naming Opportunities

Recognition of Your Generous Contribution 
All contributors to the Library 3.0 campaign will be recognized in a commemorative program at the grand opening, and in a permanent book 
in the library’s collection. All gifts of $500 or more will be recognized on a permanent, centralized recognition display.

Many of the rooms and areas of the new library may be named for an individual or organization as a result of a major gift. Recognition of these 
gifts will appear in a prominent place in the designated area. Donors contributing $2,500 will have the opportunity to place a nameplate 
on one of the seats in the auditorium.

Library 3.0

CRF 26982 Campaign Year End Mailer.indd   1 11/28/11   9:28 AM

JOLIET AREA COMMUNITY HOSPICE 
Campaign 1 $4.1 million & Campaign 2 $3.6 million

Video Link - https://youtu.be/U04iH1z3cuU

Dear Friend and Benefactor:

Do you remember when Joliet Area Community Hospice humbly began back in 1982? 
By the following year, JACH already served 127 patients. We have been steadily growing 
in service and memories ever since!

Remember how the ladies Guild formed to plan and assist in early fundraising efforts, 
even launching the raffle of a mint-condition 1947 Chevrolet? Early Guild leaders 
recognized the value of the comforting presence and service we provide to patients and 
families facing life-limiting illness, grief and loss, regardless of ability to pay. By 1989, 
JACH had given loving support and care to over 1,000 patients and their families.

Remember when we opened the doors to the first free-standing hospice home inpatient 
unit in Illinois back in May 2004? While the heart of hospice care will always be helping 
people remain in their home, many are unable to do so because of pain and symptoms 
that require 24-hour expert care. 

In the 15 years since the hospice home inpatient unit has been 
in operation, there have been important changes in medicine 
and care. During that time, we have also come to realize what 
types of facility improvements would optimize the inpatient 
experience for patients and families. With this in mind, we held 
a ceremonial groundbreaking in April on a 12-room expansion 
of the inpatient unit, as well as renovations to the existing 
facility. This will increase patient rooms from 16 to 20 — making this the largest hospice 
home in the state. Enhancements include a multifamily kitchen and dining area, a larger 
commercial kitchen, French doors with private patios in each patient room and larger 
spiritual space. A $3.5 million capital campaign called “Remembering from the Heart” 
will help us make these improvements.

Last year, JACH cared for more than 2,000 patients, with 517 in our hospice home.  
With greater capacity, we can care for even more patients in the future.

You can remember and honor those who helped build this important organization while 
also remembering loved ones you have lost. Your tax-deductible gift to the Remembering 
from the Heart campaign will support the costs of the addition and renovations and help 
put us over the $3.5 million goal. Thank you for considering a gift today.

Gratefully,
 

Mary K. Sheehan, RN, MSN, MBA, C.E.O.
815-740-4104

P.S. As we approach the season of giving, we humbly ask your support of our  
fall appeal – the Remembering from the Heart campaign – with a gift today! 
Naming opportunities are available and donations are accepted online at 
JolietHospice.org. Please contact our Development Office at 815-531-3553  
for more information.  

Remember when ...

Remembering 
Loved Ones 
Anita Garcia with  
her mother, Kena,  
and daughter, Olivia.

Remembering 
Our Beginnings

Remembering  
Community Needs
T he success of the 
capital campaign 
depends on the 
support of the 
communities we 
serve. When we all 
give, we all benefit. 
Thank you for 
Remembering from 
the Heart.

Campaign Co-chairs 
Terry D’Arcy
Mike Rittof
Tom Vana

JACH 13392 Campaign Appeal Letter.indd   1 9/23/19   5:18 PM

Nannette Labus was eventually 
led to serve on the Joliet Area 
Community Hospice Board of 
Directors several years after her son 
Peyton spent about three months 
with hospice, before dying at just 
15-and-a-half months old in 2005.

Peyton had been diagnosed with 
Gaucher Type 2 disease at 10 
weeks old. After going through 
experimental treatments for nearly 
a year, Nannette and her husband, 
Carl, were encouraged to seek a 
hospice organization.

Peyton went home with his family, 
which included older brother, Max.

“At first, I didn’t know that Joliet 
Area Community Hospice would 
come out and work with children,” 
said Nannette. “Our pediatric nurse 
was fabulous in handling us as a 
family and she almost became like 
an aunt to Peyton and to us.”

Carl, Nannette and other members 
of the extended family began 
volunteering with Joliet Area 
Community Hospice after Peyton 
died. Eventually, they initiated a 
fundraiser called “Peyton’s Promise,” 
aimed at helping the pediatric 
program at JACH. They coordinated 
fundraisers for several years and 
raised over $60,000.

“It was great to be able to give Joliet 
Area Community Hospice the 
money so other people could have 
the experience with hospice that we 
had,” she said. “But they also gave 
us an avenue to keep Peyton’s name 
alive. They offered that for us with 
their arms wide open.”

Nannette noted that the Hospice 
Home has not been updated since 
it’s been built, and that modern 
updates are needed so people 
needing end-of-life care and services 
– as well as their families – feel as 
close to home as possible.

“It’s a very warm feeling at the 
Hospice Home; it’s almost like a 
room of your own,” she said. “It’s not 
clinical at all; it’s very comforting. 
But you have staff there 24 hours to 
help you go through any issues you 
may experience as your loved one 
goes through end-of-life care.”

Nannette is particularly excited that 
the updates will include arranging 
nursing staff locations so they are 
closer to patients and families when 
they need something.

“It will fall right in line with what 
you have expected from Joliet Area 
Community Hospice over the last 
35 years,” she said.

Remembering Peyton’s Promise

5

Nannette and  
Carl Labus with 
Peyton and older 
brother Max
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Hospice’s promise is to reaffirm life. Joliet Area Community Hospice 
built upon that promise when it opened the first freestanding hospice 
home in Illinois in 2004. That enabled patients to be cared for in a 
home-like setting, even though they aren’t at home – with comfortable 
amenities for them and their families.

Nearly 15 years later, we are seeking to add additional patient rooms  
and family gathering spaces and renovate, renew and refresh the  
Hospice Home inpatient unit to create a timeless, modern facility  
the community deserves.

Joliet Area Community Hospice 
Home: Remembering Our Start

JACH 9144 Case Statement-8.5x11.indd   6 8/29/18   3:58 PM

MORE THAN 100 Feasibility Studies Conducted
OVER 60 Capital & Endowment Campaigns Successfully Completed

3 KRESGE Grants & 8 CAT/ENHANCE IOWA Grants Secured

https://youtu.be/GAjZObxjUQE
https://youtu.be/b0XT6n2vvf4
https://youtu.be/U04iH1z3cuU
http://www.AMPERAGEmarketing.com


With AMPERAGE, you get an in-house team of 
fundraising advisers, researchers, writers, designers, 
social media strategists, web developers and video 
producers working together to electrify your campaign.

FUNDRAISING CONSULTATION
	» Feasibility Studies

	» Annual Drives

	» Capital/Endowment Campaigns

	» Specialized Constituent Fundraising  

(graduating seniors, reunion classes, parents, etc.)

	» Strategic Planning

	» Development Audits

	» Direct Mail

	» Fundraising by Phone

	» Volunteer/Board Training and Development

	» Crowdfunding

BRANDING & MARKETING
	» Logo/Identity Development

	» Video/Audio Production

	» Research

	» Media Placement/Scheduling/Long-range Planning

	» Commercial/Newspaper/Magazine Ad Production

	» Animation

	» Marketing and Communication Audits

WEB DEVELOPMENT & PRODUCTS
	» Website Design and Programming

	» Online Giving

	» Social Media

	» Streaming Video

	» Donation Generator® Web-based Donor Software

	» Email Generator™ Email Distribution Software

	» Mobile Apps

PUBLIC RELATIONS
	» Special Events

	» News Releases/Media Relations

	» Informational/Educational Brochures

	» Crisis Communications

	» Newsletters

JENNIFER RUBEL 
Director of Fundraising 
319.321.6049 
JRubel 
@AMPERAGEfundraising.com

HEATHER BREMER-MILLER, MA 
Regional Fundraising Adviser 
319.268.9151 
HBremer-Miller 
@AMPERAGEfundraising.com

MELISSA PENCE, MSL, CFRE 
Regional Fundraising Adviser 
319.731.2716 
MPence 
@AMPERAGEfundraising.com

CEDAR FALLS 
319.268.9151

CEDAR RAPIDS 
319.298.0242

WAUSAU 
715.845.2382

AMPERAGEmarketing.com
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